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TILAK MAHARASTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM.) (NEW) 

MAY – 2012 EXAMINATION 
THIRD YEAR 

Subject: Marketing Management - III (C -328) 

Date: 21/5/2012  Marks :80 Time: 10.00 am to 1.00 pm  

Instruction:   1) All questions are compulsory. 
 2) Figures to the right indicate full marks.  
 
Q.1 Answer the following in 20 words each. (Any 10) (20) 

1. State any four Advertising Media. 

2. What do you understand by Window Display? 

3. What do you understand by Advertising Agency ? 

4. What is mean by Institutional Advertising .? 

5. What are  the benefits of  a Brand for  consumers.? 

6. Define Industrial Advertising. 

7. What do you understand by Rural Advertising.? 

8. What is mean by Copywriter ? 

9. What is mean by E-Advertising? 

10. What do you understand by Moral Appeal in advertising? 

11. What do you understand by Negative Emotional Appeal in  advertising ? 

12. What do you understand by ‘Background ‘ in advertisement. 

13. What do you understand by Competitive advertising ? 

Q.2 Answer the following in 50words each. (Any 2) (10) 

1. Explain the limitations of the advertisement. 

2. Explain in detail the Positive Emotional Appeal in advertisement. 

3. Explain the characteristics of Print media. 

4. What is mean by Visualisation ? 

Q.3 Answer the following questions in 150 words each. (Any 2)     (20) 

1. Explain the concept of Product –Related Advertising & Institutional Advertising with the 
help of examples. 

2. Write a note on Role of women in Advertising Sector. 
3. Write a note on ‘Media Mix’. 
4. Explain the different career options available in Advertising Sector. 

Q.4 Answer the following in 300 words each. (Any 2)  (30) 

1. What is Rural Advertising? Explain importance of Rural Advertising in India. Which are 
the effective media for Rural Advertising? 

2. Explain various types of Advertising with the help of examples. 
3. Define Advertising Media. Explain different types of Advertising Media. Explain the 

factors affecting Selection of Media. 
4. Define Advertising Agency. Explain the Organizational Structure of Advertising Agency. 

Also state different services rendered by Advertising Agency.  



Marketing Management – III  (C- 328) 11-12 / II 

 

2/2

zP=hG$ ^gl`lîP´= zcÚlmqQ, mvTn 
=}q.G$l°̂ ².  

^n - 2012 m`qil  
U¥Uq¶ ce© 

zce_:   zcmTY ì¶cñVlmY - 3 (c-328) 
zW. 21/5/2012 IvT: 80 cnh: f.10.00 Un Wþ. 1.00  

fxLYl::::    1) fc© àý @zYcl¶© @lgnU.  
  2) BNcqG$R=qa @§G$ mxT© IvT Wd©zcUlU. 

à.1 Hlaqa àíYl§Lq 20 dãWl§U BÎl ǹ Úl. (G$lnTUqgq Wgl) (20)    
1. Nlzg`lUsflQ=q clm`aq NlTl`q G$lnTUqgq Ll` ‘lÜ¶‘n fl§Il. 
2. G$mlP=lUqa ‘l§R=Tq ågTNn G$l¶> 
3. Nlzg`lU f§ñVl ågTNn G$l¶> 
4. f§ñVlË‘G$ Nlzg`lUq ågTNn G$l¶> 
5. I«lgG$l§À¶l ÑîP=qYn }«l§R=Ln zczcX ’$l¶Wn fl§Il. 
6. @l³ÚlnzIG$ Nlzg`lUq ågTNn G$l¶> 
7. I«l‘qT Nlzg`lU ågTNn G$l¶> 
8. G$l°mq `l¶P=` ågTNn G$l¶> 
9. A© - Nlzg`lU ågTNn G$l¶> 
10. Nlzg`lUqUqa Y³zUG$ @lclgY ågTNn G$l¶> 
11. Nlzg`lUqUqa YG$l`lË‘G$ ]lcYlË‘G$ mÕU ågTNn G$l¶> 
12. Nlzg`lUqUqa "mlíc©]x‘q' ågTNn G$l¶> 
13. ñmXl©Ë‘G$ Nlzg`lU ågTNn G$l¶>      

à.2  Hlaqa àíYl§Lq 50 dãWl§U BÎl ǹ zagl. (G$lnTUqgq WlnY) (10) 

1. Nlzg`lUsLn zczcX UlnP=n ñmîP= G$`l. 
2. Nlzg`lUqUqa fG$l`lË‘G$ ]lczYG$ @lclgY ågTNn G$l¶> fzcñU` ñmîP= G$`l. 
3. M=lmqa ‘lÜ¶‘l§Lq c³zdîP=çn ñmï= G$`l. 
4. ÐþG$ àzU‘l ågTNn G$l¶> 

à.3  Hlaqa àíYl§Lq 150 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (20) 
1. f§ñVlË‘G$ Nlzg`lU c cñUx Nlzg`lU ¶l f§G$ëmYl flnWlg`T ñmï= G$`l. 
2. Nlzg`lU inÌlUqa ‘zgal§Ln ñVlY ¶lc` zP=m zagl. 
3. "‘lÜ¶‘ z‘k' ¶lc` zP=m zagl. 
4. Nlzg`lU inÌlU BmaãX @fTl ǹ zczcX G$l`zG$W© m¶l©¶ ñmï= G$`l.  

à.4  Hlaqa àíYl§Lq 300 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (30) 
1. I«l‘qT Nlzg`lU ågTNn G$l¶> I«l‘qT Nlzg`lUqLn ]l`UlUqa ‘gÎc ñmîP= G$`l. I«l‘qT Nlzg`lUqLq à]lcq 

‘lÜ¶‘n G$lnTUq @lgnU> 
2. Nlzg`lUsLn zczcX àG$l` flnWlg`T ñmï= G$`l. 
3. Nlzg`lU ‘lÜ¶‘l§Lq ì¶l»¶l ñmï= G$`l. Nlzg`lU ‘lÜ¶‘l§Ln zczcX àG$l` ñmï= G$`l. Nlzg`lU ‘lÜ¶‘l§À¶l 

zYcR=qc` mZ`Tl‘ G$`Tl`n JP=G$ ñmîP= G$`l. 
4. Nlzg`lU f§ñVnLq ì¶l»¶l Úl. Nlzg`lU f§ñVnLq f§JP=YlË‘G$ `LYl ñmï= G$`l. Nlzg`lU f§ñVl§Ûl`l mv̀ zcÊ¶lU 

¶nTlè¶l zczcX fncl zceW G$`l.  
 


